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Improving teaching and learning via: Q SEARCH

3 DIMENSIONS approach: Principles - Platform - Performance (3Ps)

What kind of improvements perform to enhance teaching/learning?

PN, 3 DIMENSIONS approach is applied to enhance students learning

AN

AN

journey through its core PRINCIPLE of Iinclusiveness which
involves to participate in students
learning process.

3 DIMENSIONS approach utilizes the existing cloud PLATFORM
such as google drive to empower students learning experiences.

3 DIMENSIONS approach impacts students learning
PERFORMANCE by emphasizing continuous improvement.

The continuous feedback from the Jlecturer and industry
throughout the students' project timeline enables them to
improve their work from time to time. (e.g. ICS-problem
identification students’ analysis and suggestions-clarification
from the third party)

STUDENTS I

INDUSTRY
LECTURER (MANAGER)
CLOUD- GOOGLE DRIVE I

THIRD PARTY-
INDUSTRY/MANAGER



USEFULNESS AND PRACTICALITY:
WHY 3 DIMENSIONS APPROACH IMPORTANT TO IMPROVE TEACHING AND LEARNING?

Limitation in existing learning
approach where students mostly
engage solely with their lecturer.

Limited involvement and feedback
from third-party/industry people.

r PERFORMANCE-

PRINCIPLES- FEEDBACK

COMPREHENSIVE <&/

WHY 3D IS
IMPORTANT?

Students usually prepare written
reports and mostly do not include the

Usually, students' assignments are

assessed on the project reports. process of completing the report.
Lack of consideration is given to There is lack of visualize content and
students learning experience. evidence on how they go through the
learning process.
PERFORMANCE-

PLATFORM-

FOCUS FEATURES




IMPACT OF 3D APPROACH ON TEACHING AND LEARNING Q SEARCH

o) )
x  WHAT HAS BEEN DONE ? "ﬁ \ { Lecturer, students, and third party. Third-party

is referring to the company’s manager.
PRINCIPLES- COMPREHENSIVENESS

Students use cloud platforms such as google
drive to upload their work, such as rich
pictures such as diagrams, meeting logs,
pictures and flowcharts, notes, memos,
implemented using google PLATFORM- FEATURES excels, written feedback etc.

drive platform \/ The students could offer recommendations to

d(’), the managers and at the same time, the

managers provide feedback to students on

whether their suggestions are

PERFORMANCE- EEEDBACK relevant/svitable to be implemented or not
from industry perspective.

C The focus of students’ learning journey is
o o o o o documented in meeting logs, written memos,

pictures etc (how they learn - what actions
e o o o o PERFORMANCE- FOCUS they perform?)
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THE IMPACT OF 3D APPROACH ON TEACHING AND LEARNING ~ (Q SEARCH

LEARNING BY
IMPACT _,,
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3D provides a dynamic environment for students to learn (theory vs reality) that

PRINCIPLES:
consists of students, lecturers and industry people (comprehensive). 3D enables
COMPREHENSIVE lecturer-students-industry t ici ' ’ ' iviti
y to participate in students’ learning activities.
PLATEFORM: In implementing the 3D approach, students are while
ENHANCE DIGITAL doing the tasks (cloud platform). The impact of 3D is it enhances students’ digital
SKILLS knowledge and skills.

PERFORMANCE: The 3D approach supports students learning by emphasizing learning experiences
ENGAGE IN EUN The impact of 3D is it balances students learning
L EARNING process (creative thinking, and communication skills) which is documented

through pictures, tables, videos, notes and memos.



EVIDENCE

Evidence-student tasks:

https://www.mentimeter.com/app

4 Mentimeter

What is big data? Why big data is important to organisation? Provide
ONE answer.
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EVIDENCE

L Drive Q, Searchin Drive

Evidence-student tasks: My Drive > <= > TUESDAY CLASS-DOCUMENT > GROUP 3¢
Name M
https://drive.google.com/drivelf Priority
olders/1IVtCWDpvse e
UgWitx9psf4ljQ9hQkyGBE?usp= Shared v me
Shal‘ing e GROUP 3 CPM DIAGRAM.xlsx &%

[f] ARTICLE OF GROUP 3.docx =%

ARTICLE OF CROUP 3.pdf =~

Starred
GROUP 3 FLOWCHART DIAGRAM.pdf &%

Trash
GROUP 3 LIST OF ARTICLES TEMPLATE.xIsx =%

¢ Storage

2.82 GB used

GROUP 3 MEETING LOG AAIS ASSIGNMENT.pdf <%
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1.0 Introduction

The world nowadays Is moving at a very fast pace. This makes almost every aspect of life
Industralized. Everyone wants to be quick and fast in everything, This includes how they eat
and drink. The Introduction of the fast-food Industry fulfilied this demand and has
revolutionized how people eat. Fast-food restaurants have grown in poputarity since they
were originally Iintroduced less than a century ago. Even though fast food has only been
around for a short period, it has already had a significant impact on society's everyday lives.
This has led to the creation of a lot of fast-food restaurants. Among all the restaurants
McDonald's has emerged as the best fast food restaurant around the globe. Since its first
restaurant, McDonald’s has managed to expand their outlets to up to 36,000 restaurants in
over 100 countries around the world. This success, however, does not know without new
chalienges and issues for McDonald's to handle.

2.0 Background

2.1 Industry overview

Fast-.food Industry is one of the most valuable segments in the food Industry as it makes up
a huge portion of the overall food industry economy. Their market is increasing by year even
amidst a pandemic. The fast-food industry is relatively new In the market as it was only first
Introduced In the year 1921, White Castle. Despite that, It quickly becomes popular among
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Comment-the choice of word-suggest for a new word - does
not come

Comment- good! the introduction is precise, but could be
improved in terms of it should relate to Malaysian context- a
brief explanation on the scenario in Malaysia fast food
channels
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Problem

Opinion

Actual Solution

Impact

REA is
notREA—mnmot
focused on
marketing.
Products are
not
well-known.
Skepticism
among
people also
makes it
hard for REA
to promote
their
products.

Increase their
marketing
strategies
Example
Promote their
products on
social media
actively
Share a
graphic video
or short video
about
specialty of

their products

REA paid
influencers to
promote their
products on
social meda,
such as Tiktok
Promote their
products on

Whatsapp

More
consumers
know about
REA
products
Agents get
more
creative with
how to
promote REA
products and
increase
their sales
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